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1. INTRODUCTION
Mastering foreign languages in the era of globalization is now urgently needed to be able to interact
with the global world. Based on Suherman (2019), learning a foreign language is a form of learning
that is rich in various experiences that a person needs in order to develop and adapt to the modern
world. Therefore, foreign language learning is taught in formal schools such as vocational schools.
However, foreign language learning at vocational schools is still considered not optimal. According
to Ahmad Saufi as the Director of Partnerships and Alignment of the Business and Industry World
of the Ministry of Education and Culture (Hastuti, 2020), based on the results of the cooperation
between vocational schools and the Business and Industrial World (DUDI), there are still many
vocational school students who are constrained by foreign language skills. Ahmad Saufi added that
the foreign language in question is not only limited to English, but also languages from other
countries that can open up opportunities for skilled workers.

One of the foreign languages in Indonesia that is widely considered and studied is Korean. In
some vocational schools, Korean is included in one of the foreign language subjects. By learning
Korean, it can be beneficial for vocational school students to increase their foreign language skills
upon graduation and be able to work in Korean companies. Many Korean companies do business
in Indonesia, so not a few of them need experts from Indonesia who have Korean language skills
and knowledge of Korean work culture (Indonesian Embassy in Seoul, 2019). So by learning
Korean, it can open up new jobs for vocational school students.

However, Korean language learning in vocational schools is still fairly common and the
curriculum at vocational schools is still similar to the curriculum in high schools. Learning in
vocational schools should have a different character from learning in high school, and should be
technical in nature that is tailored to the needs of each major (Utami, 2016). Therefore, it is
necessary to analyze the needs for Korean language learning that is more specific and adjusted to
cach department or known as Korean for Specific Purposes (KSP). Needs analysis is to identify the
specific language and skills needed by the language learner group (Basturkmen, 2019, p. 17). This
study uses the theory of needs analysis from Warti (2020). In Warti (2020, p. 166), it is explained
that needs analysis is divided into target needs and learning needs. Then the target needs (needs
of the learner) are further divided into, 1) needs: what must be known or mastered by the learner;
2) lacks; what is lacking or that has not been mastered by the learner; and 3) wants: things that
learners want to learn. Meanwhile, the objectives of the needs analysis according to Yulientinah et
al. (2020) include 1) finding out the language skills needed by learners to carry out an activity; 2)
assist in determining whether a program meets the needs of its learners; 3) determining which
learners need additional training in a skill; 4) determine changes in objectivesl 5) identify gaps
between the knowledge that learners have and the knowledge they need to master; and 6) identify
problems that learners may face.

The needs analysis in this study is used to find out how the needs of learning Korean are more
specific for business (Korean for Business Purposes). According to Park (2008, pp. 26-27), Korean
for Business is part of Korean for Specific Purposes (KSP). This KSP departs from the view of
English learning which both have special learning objectives known as English for Specific
Purposes (ESP). Korean for Business is a practical and empirical language education for learners
with career-related learning objectives (Park, 2017, p, 21). Chang (2014) added that Korean for
Business is a communication skill that is needed in the Korean business environment, both formal
and informal. So, this research was conducted at a vocational school in Bandung which has a
Department of Online Business and Marketing. The things that distinguish this research from
previous research such as research from Chun, (2015), Park (2016), Fatmawati (2017), Hong

DOI: https://doi.org/10.17509/jokal.v5i1.88914
p- ISSN 2776-4486 e- ISSN 2776-4494



https://doi.org/10.17509/jokal.v5i1.88914

3 | Journal of Korean Applied Linguistics, Volume 5 Issue 1, March 2025 pp. 1-14

(2017). Ina (2018), Suherman (2019), Kim (2020), Pratami (2021), and Kim (2021) said that
there has been no research that focuses on analyzing the needs of Korean for Business at the
vocational school level.

Research on Business Korean has indeed been extensively conducted, with varying focuses,
ranging from needs analysis, teaching material development, syllabi, to learning strategies. Kwak
& Jung (2020) examined the needs analysis for establishing a Business Korean course at universities
in the Czech Republic. Choi & Nam (2024) emphasized the importance of developing a Business
Korean syllabus due to the high demand for Korean company-related jobs. Mun & Won (2021),
Won (2021), and Lee, Kim, & Bae (2023) investigated the creation of Business Korean textbooks,
particularly for international students who later pursue business-related majors at universities in
Korea. Studies on Business Korean learning plans and strategies have also been widely explored,
such as those by Son (2020), Kim (2022), Kim & Kong (2022), Hwang (2024), and Zou (2020).
These studies discuss various approaches, including the use of flipped learning and deep learning,
translation exercises, and resume writing. However, research related to the needs analysis of
Business Korean learning, particularly for vocational schools, remains underexplored, especially in
Indonesia.

So based on the explanation above, the author is interested in conducting this research with the
aim of finding out how the learning needs of Korean for Business at a vocational school in Bandung
are. This study refers to the needs analysis theory of Hutchinson and Waters (1987), so that needs
analysis is used to find out the necessities, lacks, and wants of students majoring in Online Business
and Marketing for Korean for Business subjects.

2. METHOD

In this study, the author uses a qualitative approach with a descriptive method. According to
Creswell (2013, p. 4), a qualitative approach is a research that explores and understands the
meaning of a number of individuals or groups of people who come from social problems. While
the descriptive method is a method that is implemented to investigate circumstances, conditions,
or other things whose results are presented in the form of a research report. Therefore, a qualitative
approach is used to describe phenomena related to the analysis of Korean for Business needs at
the school.

The data collection technique carried out was the distribution of questionnaires in the form of
closed-ended questionnaires to 136 students from the Department of Online Business and
Marketing (classes X BDP 1, X BDP 2, XI BDP 1, and XI BDP 2) through Google Form. The
number of students was taken because there were still very few majors in business-related vocational
schools and those who studied Korean subjects. The statements submitted in the questionnaire
refer to the target situation analysis framework contained in the research of Yulientinah, et al.
(2020, p. 4) and are based on the aspects of necessities, lacks, and wants. The questionnaire
guidelines are also adapted from the research of Fatmawati (2017), Ria & Malik (2020), and Hong

(2017). The category of questionnaire answer scores from this study uses the Likert scale score as

follows.
Table 1.
Questionnaire Answer Scoring Categories
Statement Score
Positive Negative
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Strongly agree 5 1
Agree 4 2
Nervous 3 3
Disagree 2 4
Strongly Disagree 1 5

In addition to the distribution of questionnaires, other data collection techniques carried out
are interviews and document studies. Interviews were conducted with 1 Korean language teacher
at the school, 1 employee of PT. Tackwang Indonesia who serves as General Administration (GA)
and 1 employee at Rooma Official (PT. Rooma Tanda Kasih) who serves as a Korean translator.
Interviews with Korean language teachers were conducted to find out what teachers think about
the needs of Korean for Business subjects. Meanwhile, interviews with 2 employees of Korean
companies were conducted to find out how Korean for Business is used in the company. So, the
results of the interview were used as a reference in analyzing the needs of Korean for Business
subjects at the school. Furthermore, the document study was carried out to analyze the Korean
language subject lesson plan used at school, as well as Korean language documents used in Korean
companies. The authors then summarize the participants in this study into the following table.

Table 2.
Research Participants
Types of Participants Number of Participants
Students majoring in Online Business and 136
Marketing
Korean Language Teacher 1
Korean Company Employees 2

After the data results are obtained, the author conducts data analysis by converting the results
of the questionnaire data into the form of percentages. frequency, and is described in an
explanation.

The author also analyzed the results of interview data and document studies using the Miles,
Huberman, and Saldana (2014) model, namely by data reduction, data presentation, and data
verification. In addition, the author conducted a constant comparative analysis to compare the
results of the data obtained in accordance with the theory of needs analysis from Warti (2020),
namely needs, lacks, and wants. Another stage that is carried out in addition to data analysis is the
data validity test. The data validity test carried out included the Pearson Product Moment validity
test and the Alpha Cronbach reliability test using the SPSS (Statitical Product and Service
Solutions) 26.0 for Windows program, as well as the data credibility test using triangulation
techniques. From the results of the validity test using SPSS 26.0, r is calculated to be greater than
r table = 0.1684, so that each statement item from the questionnaire is declared valid. Meanwhile,
from the results of the reliability test, the coefficient results obtained were 0.956 greater than 0.6
which is the minimum reliability coefficient. Therefore, each statement item is declared reliable
and trustworthy.

3. RESULTS/FINDINGS AND DISCUSSION
3.1. Results/Findings
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The findings of this study were obtained from data from questionnaires, interviews, and
documentation studies. The questionnaire statement item consists of 36 statement items which are
divided into 4 aspects, including needs, lacks, wants, and needs of Korean for Business subjects
for students majoring in Online Business and Marketing at school. The following are the findings
of the questionnaire data.

Table 3.

Results of Questionnaire Data for Necessities Aspects

No.  Statement Average

Your opinion on the purpose of learning Korean.

1. I feel that Korean is important for the industrial revolution 4.0 now. 4,18
2. I want to learn Korean culture even better. 4,13
3. After graduating from vocational school, I want to continue my studies in Korea. 3,13
4. After graduating from vocational school, I wanted to work in a Korean company. 4,12

Your opinion on who you want to interact with uses Korean.

5. I want to use Korean with my colleagues or superiors after entering the world of work. 4,12
6. I want to use an informative Korean with my peers. 4,15
7. I want to communicate in Korean with Koreans. 4,16

Your opinion on where you want to use Korean.

8. I want to communicate with Korean in the work environment later after graduation. 4,07
9. I want to use Korean in a social environment (home etc). 3,85
10. I want to use Korean in a school or university setting, 3,46

Your opinion on the frequency of use of the Korean language.

11. I want to use Korean whenever needed in my work later. 4,09
12. I want to use Korean all the time. 2,91
13. 1 want to use Korean as it is. 421

From the table above, students from the Department of Online Business and Marketing
consider that Korean is important for today's industrial revolution 4.0, want to learn Korean
culture, and want to work in Korean companies. They also want to use Korean with people and in
different places, such as with co-workers or superiors in the work environment, with peers who use
informal language, and with Koreans. However, they do not agree to use Korean all the time, but

rather want to use Korean as needed in their jobs later after graduation.

Table 4.

Results of Questionnaire Data for Lacks

No. Statement Average

Your opinion on learning different aspects of the Korean language.

14 Ifindit easy to learn 'listening (E7| | deutki)'. 3,54
15 Ifindit casy to learn 'speaking (RSt7| / malbagi). 3,28
16, 1fndit casy to learn 'reading (17| / ilki)". 4,06
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17 1findit easy to learn 'writing (PA7| [ sseugi)'. 4,00
18. 3,96

I find it easy to learn the basic 'grammar (&= & / munpeop)'.

Results of questionnaire data for the deficiency aspect (lacks) is carried out to find out what are
the needs that are lacking for learners. Based on the table above, students agree that it is easy to
learn aspects of Korean such as reading (Read/First) and writing (writing/sseugi). While students
are hesitant if they learn to listen (Listening/Deutki), speak (speaking/malhagi), and grammar
(grammar/munpeop) is easy.

Table 5.
Results of Questionnaire Data for Wants Aspects

No.  Statement Average

What do you think about the learning method you want to use in learning Korean for Business.

19. 1 feel that the lecture method is important to use in learning Korean for Business. 3,96
20. I feel that the discussion method is important to use in learning Korean for Business. 4,14
21. I feel that the practice method is important to use in learning Korean for Business. 4,24
22. 1 feel that the demonstration method is important to use in learning Korean for Business. 3,87
23. 1 feel that the study tour method is the most used in learning Korean for Business. 3,80

What do you think about the learning media you want to use in learning Korean for Business.

24. T feel that 'audio-visual media (videos, songs, photos, etc.)' is important to use in learning 4,28
Korean for Business.

25. 1 feel that 'multi-media (boards, 3-dimensional media, etc.)' is important to use in learning 4,06
Korean for Business.

26. 1 feel that "photographic media (newspapers, illustrations, etc.)" is important to use in learning 3,94
Korean for Business.

According to the framework target situation analysis from Hutchinson and Waters (1987), in
analyzing needs, it is necessary to know what methods and media will be used for learning. So, in
analyzing learning needs Korean for Business It is also necessary to know what methods and media
are needed for the Department of Online Business and Marketing. In the table above, students'
discussion methods and practice methods are important for learning Korean for Business. As for
the media, they agreed that audio-visual media and multi-media are important to be used for

learning Korean for Business.

Table 6.

Results of Questionnaire Data for Aspects of Korean for Business Subject Needs at the School

No. Statement Average

Your opinion on the needs of Korean for Business subjects.
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27. 1 feel that Korean for Business is needed for the Department of Online Business and Marketing. 4,09

Your opinion on why Korean for Business is needed for Online Business and Marketing majors.

28. I want to work in a Korean company. 4,08
29. 1 want to be able to use basic Korean in a work environment. 4,16
30. I want to learn about the work culture of Korean companies. 4,16
31. I would like to be able to use Korean that is more specific to business. 4,13

Your opinion on the needs of the Online Business and Marketing department for the subject matter of Korean for

Business.

32. 1 can understand the oral and written instructions related to the work. 4,06
33. I can write a job application letter in Korean format. 4,11
34. I can serve customers orally and in writing. 4,16
35. I can write a simple document or report related to work. 4,12
36. 1 can understand the work culture of Koreans. 4,14

Related to subject procurement Korean for Business at the school, students from the
Department of Online Business and Marketing agreed that these subjects were needed. Some of
the reasons include wanting to work in a Korean company, using basic Korean in the work
environment, learning the Korean company's work culture, and using a more business—specific
Korean language. To support the procurement of subjects Korean for Business, then there are
several materials that students want, such as understanding oral and written instructions related to
work, writing job application letters in Korean format, writing simple work-related documents or
reports, and understanding Korean work culture.

The conclusion obtained from the results of the questionnaire is that it is considered the
importance of the Korean language in the industrial revolution 4.0 now, majoring in Online
Business and Marketing requires the subject Korean for Business to be able to work in a Korean
company and want to learn more about Korean culture. So, the things that students need for the
subject Korean for Business is a discussion method, training method, audio-visual media, multi-

purpose media, and learning materials related to Korean work and culture.

In addition, the findings of the interview with the Korean language teacher of SMK Pasundan
Rancackek (informant 1) revealed several things related to the needs of the Online Business and
Marketing department for the subject Korean for Busieness. There were a total of 8 questions asked
to Korean teachers related to the needs (necessities), deficiencies (lacks) and desire (wants) for
learning Korean for Business at school. Questions about needs (necessities) submitted to find out
how the needs of the subject Korean for Business for the Department of Online Business and
Marketing, how do teachers design subject lesson plans Korean for Business, as well as the
relationship between the needs of the subject Korean for Business for Online Business and
Marketing majors with the world of work. In terms of needs (necessities) he reveals that the subject
Korean for Business can be used for majoring in students' work interests such as to become
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interpreter and to work in a Korean company. As for designing the subject lesson plan Korean for
Business, there are difficulties because there are no teaching materials Korean for Business for
vocational school students. Therefore, to be able to design lesson plans, teaching materials are
needed Korean for Business adequate, so that material adjustments can be made for the lesson plan.

In terms of lacks, the question invited to Korean language teachers is to find out what difficulties
arise if Korean for Business subjects are held at the school. Based on the explanation above about
the Korean language teaching materials used at SMK Pasundan Rancaekek, the thing that becomes
a difficulty in the procurement of Korean for Business subjects is the absence of a Korean for
Business curriculum and teaching materials as well as material adjustments for vocational school
students. This is because Korean language learning at school is still general. The teaching material
for learning Korean used at school is the Integrated Korean language book for Indonesians, where
the material contained in the book is still fairly general. Also, the material given to students from
the book is quite a lot, so the material that can be included in the Korean for Business subject is
basic vocabulary related to business. In terms of wants, the questions asked are to find out what
needs to be considered and taught in the Korean for Business subject, the learning methods that
are desired for learning Korean for Business, and the expectations that the teacher wants if students
take the subject. He revealed that the material needed for students is vocabulary comprehension
and conversation exercises such as conversations in business situations. As for the desired learning
method, it is the discussion method. For example, students in groups look for vocabulary related
to the learning topic, after which students share the results with other students.

Referring to the results of interviews with 2 employees of Korean companies, among which 1
employee of PT. Tackwang Indonesia (informant 3) and 1 employee of Rooma Official (informant
3), there are several things that are used as additional information in analyzing learning needs
Korean for Business at the school. The statement submitted amounted to 9 questions which were
divided into aspects of needs (necessities), deficiencies (Lacks), and desires (Wants). These
statements are filed to find out how to use Korean for Business in the company, in order to make

it easier to analyze learning needs Korean for Business.

More specifically, questions related to the needs are asked to employees of Korean companies,
namely to get information about the reason why Korean is needed in the employee's work, how
Korean is needed in the company, and how important the use of Korean is in their work. In terms
of necessities, Korean is used by 2 employees to communicate with expats from Korea and to
translate Korean documents into Indonesian. In addition to the use of the Korean language, other
job-related skills are needed in the company. Based on informant 2, the use of Korean in Korean
companies is 70% while the remaining 30% are those that are not related to the Korean language,
such as administration and computer science. Meanwhile, according to informant 3, the use of

orean language in Korean companies is o Korean an o Indonesian use.
K | guag K 80% K d 20% Ind

Furthermore, questions about deficiencies were asked to find out how the employee's Korean
language level was, Korean language skills that were considered difficult, and difficulties
experienced when using Korean for Business in the company. For the Korean language level,
informant 2 felt that he was still at level 3 of TOPIK (Test of Proficiency of Korean), while
informant 3 felt that his level was at the advanced level or equivalent to levels 3-4 of TOPIK. The

Korean language skills that were considered the most difficult for informant 2 were vocabulary and

speaking ability (ZS}7| / malhagi), while according to informant 3 was vocabulary

comprehension. Comprehension of vocabulary is considered difficult because according to
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infoman 2, the Korean language used in the company is different from the daily use of Korean and
based on informant 3 there are many business terms in Korean that are difficult to understand.
Furthermore, in terms of wants, there are Korean language skills that are to be improved for
employees of Korean companies to be able to work better at work. Informants 2 and 3 both
answered that vocabulary comprehension is something that needs to be improved, especially
Korean vocabulary related to business. Informant 3 also explained how important it is to learn
Korean for Business. He explained that there are still many expatriates from Korea who are not
fluent in Indonesian, so learning Korean for Business will open up new job opportunities.

From the results of interviews with Korean language teachers and employees of Korean
companies, it can be seen that the needs of the subject Korean for Business is to bridge students to
career paths, especially for those who want to work in Korean companies. To be able to work in a
Korean company, in addition to the importance of using the Korean language such as vocabulary
comprehension, other skills that are still related to work are also equally important. So to support
learning Korean for Business, things that are considered important for the Department of Online
Business and Marketing are vocabulary comprehension and speaking skills (speaking / Malhagi),
especially business-related vocabulary as it is often used in companies.

Furthermore, there are findings from the results of the document study. The first document is
in the form of a lesson plan (Learning Implementation Plan) for Korean subjects used at the school.
The RPP is in accordance with the recommendations of the 1 (one) sheet RPP based on Circular
Letter Number 14 of 2019 issued by the Ministry of Education and Culture. The RPP used has
met the recommendations. In the lesson plan, there are already core components consisting of
learning objectives, learning activity steps, and learning assessment. While the other components
are complementary. The next documents are Korean-language documents used in Korean
companies. Documents contained in PT. Tackwang Indonesia in the form of a document about
the company's code of ethics and a welcome document containing a welcome to representatives
who visited PT. Tackwang Indonesia. Meanwhile, the documents obtained at Rooma Official (PT.
Rooma Tanda Kasih) among which are documents in the form of campaign which contains Rooma
Official's way to promote Rooma's name through a media, documents repurpose which contains
the vision and mission of Rooma Official, and work reports that contain progress or developments
of marketing planning, such as content marketing in Instagram and account management online
shopping. Based on the explanations of the findings from the document study, it can be concluded
that the Department of Online Business and Marketing requires more specific learning to the
business field (Korean for Business), because Korean language learning at school is still general.
Korean for Business it is also needed because its use is indispensable in Korean companies, such as

to translate Korean-language documents related to businesses.

3.2. Discussion
In the procurement of Korean for Business subjects for the Department of Online Business and
Marketing at a vocational school in Bandung, it is necessary to consider 3 aspects based on the
theory of needs analysis from Warti (2020), including necessities, lacks, and wants. Learning must
be considered on the target needs and desires of the students that they want to achieve in order to
be able to reduce the deficiencies that will arise in Korean for Business learning.

According to Warti (2020), the need (necessities) is a component of language that must be
known or mastered by learners. Based on the framework target situation analysis contained in the
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research of Yulientinah, et al. (2020, p. 4), in analyzing the need to know why the language is

needed, how the language will be used, with whom and where the language will be used, and when
the language will be used.

In terms of needs (necessities), Online Business and Marketing majors feel that Korean is
important for today's industrial revolution 4.0 and they want to learn Korean culture and want to
work in Korean companies. They want to use this Korean language with diverse people and places
such as with colleagues or superiors in the work environment after graduation, with peers using
informal Korean, and with Koreans. However, students do not agree to use Korean all the time,
but rather they want to use Korean as needed in their later work. Thus, in analyzing the needs
(necessities) learning Korean for Business, the things needed for the Department of Online
Business and Marketing are learning Korean to be able to communicate with colleagues or
superiors in the work environment, with peers, and Koreans, as well as learning about Korean
culture. In line with the opinion of Korean language teachers, learning Korean for Business can be
aimed at majoring in students' work interests, such as to become interpreter and to work in a
Korean company. Use Korean for Business in Korean companies are also needed to be able to
communicate with Korean expatriates and to translate Korean documents into Indonesian. So, by
studying Korean for Business will be beneficial for Online Business and Marketing majors,
especially those who want to work in Korean companies. So, to meet the needs (necessities) from
the Department of Online Business and Marketing, it is necessary to have a curriculum review at
the school related to learning Korean for Business.

In terms of shortcomings (lacks), it is necessary to know what is lacking from the Online
Business and Marketing major to be able to determine the next learning. Disadvantages (lacks)
itself is something that is lacking or that has not been mastered by learners to be able to determine
the needs that are lacking for learners (Warti, 2020). The Korean language skills that are still felc
by students are the ability to listen (Listening / Deutki), speak (speaking / malhagi), and basic
grammar (grammar / munpeop). On the one hand, the most difficult Korean language skills in
Korean companies are vocabulary comprehension, especially business-related vocabulary. So that
in the procurement of subjects Korean for Business, things that need more attention are learning
about vocabulary comprehension, listening skills (Listening / Deutki), speak (speaking / malhagi),
and basic grammar (grammar / munpeop). However, in the procurement of subjects Korean for
Business, the difficulty that arises is the absence of curriculum and teaching materials Korean for
Business, as well as material adjustments for vocational school students. Therefore, to minimize
the shortcomings that occur for learning Korean for Business, the procurement of teaching
materials that are adequate and in accordance with the Department of Online Business and
Marketing and the need for qualified teachers.

Finally, to support the procurement of subjects Korean for Business For the Online
Business and Marketing major, there are things that students want for these subjects. Warti (2020)
revealed that the desire (wants) are things that learners want to learn. The Department of Online
Business and Marketing considers that the subject Korean for Business are needed for them for
reasons such as to work in a Korean company, to be able to use the basic Korean language in a
work environment, to be able to learn the Korean company's work culture, and to be able to use
Korean more specific to business. To be able to run the subject Korean for Business, learning
methods and media desired by students, namely discussion methods, practice methods, audio-
visual media, and multi-purpose media. Meanwhile, the materials desired by students include
understanding oral and written instructions related to work, writing job application letters in

Korean format, serving customers orally and in writing, writing simple documents or reports, and
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understanding Korean work culture. With regard to the work culture of the Koreans, cultural
education that can be incorporated into learning Korean for Business According to Choi (2011)
in Park (2017) is organizational culture (the name of the job title in the organization), the culture
of life (work report in the Korean work culture), and the culture of ethics (ethics towards superiors).

In addition, according to Korean language teachers, the material that can be included in learning
Korean for Business is vocabulary comprehension and conversation practice in business situations.
In line with the responses of Korean company employees, vocabulary comprehension and speaking
skills are skills that are to be improved to be able to work better in the company. So, these materials
can help students when they want to work in Korean companies. So in line with Park (2017), the
content of Korean for Business learning includes four things such as, 1) learning related to work
preparation; 2) learning for the smooth running of business affairs; 3) learning to communicate
with colleagues; and 4) learning related to Korean culture. So that to fulfill the desires of the
Department of Online Business and Marketing for the subject of Korean for Business, it is
necessary to hold meetings and coordination from the school with stakeholders or Korean
companies to discuss curriculum adjustments, lesson plans (Learning Implementation Plan), and
teaching materials.

4. CONCLUSION

Based on the findings and discussions described above, the conclusions obtained have been
described by the author in accordance with the theory of needs analysis by Warti (2020), namely
necessities, lacks, and wants. In terms of needs, the things needed for the Department of Online
Business and Marketing for learning Korean for Business are learning how to communicate using
Korean with various people and places (with colleagues or superiors, peers, and Koreans). Learning
Korean for Business is also needed as a major in students' work interests such as to become a
translator and to work in a Korean company. In terms of shortcomings, the things that need to be
focused on for learning Korean for Business are vocabulary comprehension, listening skills
(£ 7| /deutki), speaking (Z5}7 |/malhagi), and basic grammar (& If;."/munpeop). Then in terms
of wants, Korean for Business subjects are needed for the Department of Online Business and
Marketing at the school. The things that students want and need for Korean for Business subjects
are training methods, discussion methods, audio-visual media, multi-purpose media, as well as
materials related to Korean work and work culture. Also, materials such as vocabulary

comprehension and conversational exercises in business situations.
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