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1. INTRODUCTION 

The lack of public confidence in Islamic financing products remains a major challenge for the 

development of the Islamic finance industry in Indonesia. This is mainly due to public doubts 

about the sharia compliance of Islamic financial institutions (Syamsiyah et al., 2025). Public 

perceptions of Islamic financial institutions vary widely, influenced by individuals’ understanding, 

experience, and knowledge of the system. Although considered more ethical for adhering to sharia 

principles such as the prohibition of interest and uncertainty, skepticism persists that their products 

resemble conventional ones. A key challenge is the public’s limited understanding of profit-

sharing mechanisms and the distinction between sharia-based and interest-based products.(Lailiya 

& Kusumaningtias, 2024) 

Futhermore, the National Survey on Financial Literacy and Inclusion (SNLIK) by OJK and 

BPS in 2025, reveals that the level of Islamic financial literacy has reached 43.42%, while its 

inclusion rate remains stagnant at 13.41%. This indicates that although people are increasingly 

aware of Islamic finance concepts, many have yet to apply them in their daily financial activities. 

The low level of Islamic financial inclusion is mainly attributed to limited literacy, as well as 

insufficient education and promotion of Islamic financial products. 

In fact, Indonesia which is known as one of the pioneer countries in the development of 

global Islamic finance, also plays a strategic role in encouraging the growth of the financial 

industry at the international level (Hibatullah & Nurcahyani, 2022). Loans obtained from 

conventional financial institutions contain an element of riba (interest), while this is prohibited in 

Islamic teachings. It includes unethical transactions because it refers to taking excessive profits 

from money loans (Belkhaoui et al., 2020). Sharia principles must be the reference for the 

operations of Islamic financial institutions. That is what distinguishes Islamic financial institutions 

from conventional. (Egresi & Belge, 2015; Haron & Adeyemi, 2016).  

Sharia financing products has become an alternative for people who need funds for 

consumptive and productive needs that are free from usury. This will help improve the welfare of 

the community (Putra et al., 2023). In Islamic finance, shahibul maal (investor) and mudharib 

(manager) use a profit-sharing system. Risks and profits must be shared by all parties in the funding 

agreement (Fathonih et al., 2019; Hamza & Ben Jedidia, 2014). The operations of Islamic financial 

institutions are strictly governed by Islamic law, which prohibits any involvement in interest, 

gambling, and excessive uncertainty (Adnan et al., 2024). 

The use of Sharia financing instruments can help fund sustainable industries, especially in 

Muslim countries (Kalkavan & Eti, 2021). Ishak, Kamaruddin, and Aderemi (2022), conducting a 

study in Malaysia, the result is that financing with the mudharabah crowdfunding scheme 

contributes to meeting the financial needs of the book publishing industry. Publishers need to meet 

several requirements when applying for financing to avoid cases of fraud. Financing with this 

scheme carries risks, but those risks can be minimized with strict management for risk mitigation. 

Islamic financing based on the profit and loss sharing principle, emphasizes that both parties must 

bear the consequences of capital financing and profit distribution. The repayments are not fixed in 

advance but depend on the actual performance and conditions of the business (Ramadhan & 

Violita, 2024). 

Society in Pakistan based on research Wahla, Hasan, and Bhatti (2018) having satisfaction 

in using car ijarah financing products. The community perceives that the implementation of car 

ijarah financing is following sharia compliance and has good service quality. This fact shows that 

sharia financing has become a choice for financing a car. In addition, among the factors influencing 
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customers' decisions on car ijarah financing are income and marital status. Based on the study by 

Tawfik and Elmaasrawy (2024) shows that companies’ sharia compliance has an effect on sharia 

financing decisions. 

The financing decision is an action by individuals or groups to make a decision using 

products from bank or non-bank institutions by agreeing on terms between the two parties 

(Darmawan & Fatiharani, 2019). The factor that has an influence on financing decisions at Islamic 

banks is Islamic financial literacy. Customers who have good literacy will have a tendency to make 

Islamic financing decisions (Arifin & Mukhlis, 2022; Multamuddin et al., 2023). Financial literacy 

is a type of human capital that contributes significantly to encouraging appropriate financial 

behavior, such as effective financial planning. In the context of Islamic finance, appropriate 

literacy permits a person to make the right decisions based on Sharia standards (Ahmad et al., 

2020; Zulaihati et al., 2020). 

Based on several studies, it is explained that what influences customer decisions is Islamic 

financial literacy. According to Dinc et al., (2021), islamic financial literacy is very important for 

Muslims, not only related to personal financial management, but also the good of the ummah. 

Knowledge of Islamic finance is important, because a Muslim can understand practices that are 

not in accordance with sharia. Islamic financial literacy is able to influence the customer's attitude 

towards the intention to be involved in the services of Islamic financial institutions (Hoque et al., 

2022). The research of Salim et al., (2021) explain Islamic financial literacy affects the decision 

to use Islamic financial products, showing public understanding of the functions, benefits, and 

risks of Islamic financial services. Financial literacy encompasses knowledge, skills, and beliefs 

that shape an individual's attitudes and actions in making better financial decisions. This plays a 

role in influencing customers' behavior in utilizing Islamic financial products (Anggraini et al., 

2024) 

The next determinant is that religiosity can influence on customers to use Islamic financial 

products.  A person's compliance with their god makes them careful in making financial decisions 

(Bananuka et al., 2020; Muslichah & Sanusi, 2019). A person's decision to use Islamic financing 

may be influenced by their level of religiosity because those who adhere to Islamic law more 

strongly are more likely to use Islamic financial products (Muslichah & Sanusi, 2019). The 

influence of customer religiosity indicates that religious values can play a key role in shaping 

interest in the use of sharia-based financing products (Ikhsanudin et al., 2024).  

Then, religious understanding significantly contributes to strengthening the religiosity of 

individuals in daily life. This is evidenced by the preference of many individuals for sharia 

financing, as it is in line with their intention to avoid riba (riba), which is prohibited in Islamic law 

(Kartika & Budianto, 2024). Pratama & Utami (2023) argue that a financial approach that 

considers the level of individual religiosity can help increase the effectiveness of financial 

strategies, both from the perspective of individuals and financial institutions such as Islamic banks. 

El-Menouar (2014) explains that religiosity also regulates life for its adherents. Religion is a 

guideline for performing actions such as economic behavior (Asyari, 2016). Religiosity is a factor 

that influences people to use products of Islamic financial institutions such as banking (Bananuka 

et al., 2020) 

Another factor is that mental accounting has an influence on a person’s financial behavior  

(Dwi & Basuki, 2022). Mental accounting has a significant impact on a person in making financial 

decisions. Mental accounting plays an important role in the financial management of Muslim 

households, as it helps in effectively applying sharia financial literacy. With this understanding, 

individuals are more likely to make financial decisions that align with Islamic principles (Arisandy 
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et al., 2024). The principle of mental accounting is in line with Islamic values, which advocate for 

responsible and prudent financial planning and asset management (Sinaga et al., 2024). Mahapatra 

& Mishra (2020) explains that understanding mental accounting has the potential to improve 

financial decision-making, which will ultimately result in more organized financial planning. 

The theoretical relevance section highlights the importance of Islamic financial literacy, 

religiosity, and mental accounting in shaping individuals' decisions to use sharia financing. These 

three factors are interrelated and contribute significantly to the understanding of customer 

behaviors in Islamic finance. While prior studies have explored these factors separately in relation 

to Islamic finance, there remains a critical gap in the literature regarding the combined interaction 

of these three determinants in influencing sharia financing decisions. 

The research gap is evident as there has been no study that simultaneously tests the 

interaction of Islamic financial literacy, religiosity, and mental accounting within one 

comprehensive model explaining sharia financing decisions. Addressing this gap is crucial to gain 

holistic insights into the multifaceted drivers of customer financing choices in islamic financial 

institutions 

2. LITERATURE REVIEW 

2.1 Islamic Financial Literacy 

Islamic Financial Literacy (IFL) is the knowledge of a muslim in managing finances based on 

sharia compliance (Albaity & Rahman, 2019). Rahim, Rashid, and Hamed (2016) explaining IFL 

is a person's ability based on knowledge, skills, and attitudes in managing finances in accordance 

with Islam. Within the framework of Islamic economics, Islamic financial literacy is typically 

conceptualized as an individual’s competence in managing financial resources in accordance with 

Islamic teaching (Wijaya et al., 2024). IFL is able to influence the customer's attitude towards the 

intention to be involved in the services of Islamic financial institutions (Hoque et al., 2022). The 

increase in the IFL level will be followed by an increase in the decision to use products and services 

from Islamic financial institutions. 

2.2 Religiosity 

Religiosity is an aspect of human life that is based on religious rules to maintain a relationship 

with god (Saleh, 2022). Zuhirsyan and Nurlinda (2018) tate that religiosity is the integration of 

religious knowledge, feelings, and actions of a person in the context of worship to Allah. El-

Menouar (2014) explains that religiosity also regulates life for its adherents. Religion is a guideline 

for performing actions such as economic behavior (Asyari, 2016). The study conducted by Noor 

(2025) as religiosity is closely intertwined with societal and cultural norms, it significantly 

influences individuals’ financial choices. Religiosity is a factor that influences people to use 

products of Islamic financial institutions such as banking (Bananuka et al., 2020). 

2.3 Mental Accounting 

According to Almeida et al, (2023) the concept of mental accounting, within behavioral finance, 

explains the ways in which people organize, classify, and evaluate financial occurrences. Every 

individual has a different mental accounting of how they earn and spend money (Santi et al., 2019). 

People use mental accounting as a means of self-control. The three components of mental 
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accounting are: mental budgeting, self-control, and short-term orientation (Thaler, 1985). 

Individuals have a role as evaluators of financial activities (Nurul and Hamidah 2021). Mental 

accounting can help a person make rational financial decisions (Ismia et al., 2024). Haryana (2017) 

mental accounting has a significant impact on consumers' decisions to obtain loans. 

These three theoretical foundations provide a solid basis for understanding sharia financing 

decisions through distinct yet complementary perspectives. Islamic financial literacy emphasizes 

the importance of individuals’ understanding of financial principles and products that align with 

Islamic law, although it often overlooks the socio-cultural context that shapes such understanding. 

Religiosity offers a framework to explain how religious values and adherence to Islamic teachings 

influence economic behavior; however, the assumption of homogeneous religiosity levels presents 

a limitation, given the diversity of individual religious practices.  

Meanwhile, mental accounting contributes a cognitive perspective on financial management 

that is more personal and subjective, though it originates from general behavioral psychology and 

has not been fully aligned with Islamic financial norms and values. Therefore, while each theory 

has its own strengths, integrating these three perspectives is essential to develop a comprehensive 

and relevant framework for understanding sharia financing decisions. 

Based on this synthesis, the conceptual framework of this research proposes that Islamic 

Financial Literacy, Religiosity, and Mental Accounting act as independent variables that jointly 

influence Sharia Financing Decisions as the dependent variable. 

 

 

 

 

 

Figure 1. The Research Framework 

Source: Authors’ Own (2025) 

Some research hypotheses that explore the relationships between the three independent 

variables (islamic financial literacy, religiosity, mental accounting) and the dependent variable 

(sharia financing decisions) are as follows: 

• H1: Islamic Financial Literacy positively affects on Sharia Financing Decisions  

• H2: Religiosity positively affects on Sharia Financing Decisions  

• H3: Mental Accounting positively affects on Sharia Financing Decisions 

• H4: Islamic Financial Literacy, Religiosity, and Mental Accounting has positive effects on 

Sharia Financing Decisions 
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3. METHODOLOGY 

This study uses a quantitative method to analyze the collected data, focusing on gathering relevant 

information to understand respondents’ behavior and perceptions regarding sharia financing 

decisions. Primary data was obtained through questionnaires. The sampling technique used is 

purposive sampling, chosen because the respondents were selected based on specific criteria, 

namely individuals who are customers of sharia financing. This approach ensures that the data 

collected are relevant and directly reflects the experiences and perspectives of those involved in 

Islamic financing practices. 

The data for this study were collected through the distribution of questionnaires from 

respondents who are users of Islamic financial products in the Jakarta area. The respondents 

represented a diverse demographic profile in terms of age (20 to above 55 years), occupation 

(employees, civil servants, and entrepreneurs), and monthly income (ranging from below IDR 3 

million to above IDR 8 million). 

The subject of the study is residents in Jakarta. The researcher chose Jakarta, considering 

that Jakarta is the center of the economy and business in Indonesia. It is possible that there will be 

an increase in the use of sharia financing which is not only used for productive needs such as 

business capital, but also for consumption. 

Determination of the number of samples based on the Lemeshow formula with an error rate 

of 10% is used (Levy & Lemeshow, 2013): 

𝑛 =
𝑍2𝑃(1 − 𝑃)

𝐷2
 

𝑛 =
1,962. 0,5(1 − 0,5)

0,102
 

𝑛 =
0,9604

0,01
 

𝑛 = 96,04 

Because the population of respondents is wide, 100 respondents were obtained. The 

researcher gave a questionnaire using a 5-point likert scale (strongly disagree – strongly agree) to 

the respondents to measure each item.  

This research uses three independent variables, islamic financial literacy, religiosity, and 

mental accounting, and one dependent variable, namely sharia financing decisions. Each variable 

is operationalized through questionnaire indicators measured using a likert scale: 

a. Islamic financial literacy: financial attitude, knowledge, and behavior. 

b. Religiosity: ritual, ideological, intellectual, experiential, and consequential dimensions. 

c. Mental accounting: mental budgeting, self-control, and short-term orientation. 

d. Sharia financing decisions: employee performance, product satisfaction, information 

provision, relative recommendations, and service quality. 

The data obtained will be measured by multiple regression analysis to determine the 

influence and significance of each variable, approach using SPSS ver 26 to obtain empirical 

results.  
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4. RESULTS AND DISCUSSION  

4.1 Respondent Demographics 

Respondents who filled out the questionnaire based on the categories of age, job, and amount of 

income because they focused on their decision to finance at Islamic financial institutions. Here is 

the data: 

Table 1. Respondents’ Age 

Age Total 

20-25 years 29 

25-34 years 20 

35-44 years 20 

45- 54 years 22 

> 55 years 9  
100 

Source: Data processed by author (2025) 

The age distribution of the respondents shows that the largest proportion falls within the 20–

25 years age group, accounting for 29% of the total respondents. This is followed by the 45–54 

years age group, which represents 22%. Both the 25–34 years and 35–44 years age groups each 

make up 20% of the respondents. The smallest proportion is seen in the group aged over 55 years, 

comprising only 9% of the total. This data highlights that most participants are relatively young, 

with more than half (69%) being under the age of 45. 

Table 2. Respondents’ Job 

Job Total 

Employee 48 

Civil servants (ASN) 8 

Entrepreneur 10 

Others 34 
 100 

Source: Data processed by author (2025) 

Based on the data, most respondents work as employees, accounting for 48% of the total. 

Civil servants (ASN) represent the smallest group, making up only 8%. Entrepreneurs comprise 

10% of respondents. Meanwhile, 34% fall under the “Others” category, which includes individuals 

with different types of work or those who chose not to disclose their job for privacy reasons. 

Overall, the data indicates that nearly half of the respondents are employees. 
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Table 3. Respondents’ Income 

Income Total 

< Rp 3 million 19 

Rp. 3 million - Rp. 5 million 31 

Rp. 5 million - Rp. 8 million 21 

> Rp. 8 million 29 

 100 

Source: Data processed by author (2025) 

The income distribution of the respondents shows that the largest group earns between Rp. 

3 million Rp. 5 million, accounting for 31% of the total. This is followed closely by those earning 

more than Rp. 8 million, who make up 29%. Respondents with incomes ranging from Rp. 5 million 

to Rp. 8 million represent 21% of the total. Meanwhile, the smallest portion, 19%, consists of those 

earning less than Rp. 3 million. Overall, the data indicates that most respondents have a monthly 

income above Rp. 3 million. 

4.2 Validity Test 

The validity test is carried out by testing the questionnaire instrument to ensure the instrument can 

measure the variable being researched. Data is valid if rstatistics > rtable. The rtable value with 

100 respondents by 0,196. From all questionnaires the rstatistics value more than 0,196. All 

questionnaire instruments are valid. 

4.3 Reliability Test 

The reliability test measures the consistency of the questionnaire in measuring variables. Reliable 

questionnaires if they get the same answers when used at different times, or by different 

respondents. The result was Cronbach's Alpha > 0.6 which means reliable, namely: 

• Islamic Financial Literacy : 0,924 > 0,6 

• Religiosity   : 0,919 > 0,6 

• Mental Accounting  : 0,934 > 0,6 

• Sharia Financing Decisions : 0,906 > 0,6 

4.4 Classical Assumption Test 

4.4.1 Normality Test 

Testing of normality through the Kolmogrov-Smirnov test. The value of asymp.sig is 0,101 > 

0,05, that means the data is normal. 
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Table 4. Normality Test Results 

One-Sample Kolmogrov-Smirnov Test 

 Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. 

Deviation 
2.35367806 

Most Extreme 

Differences 

Absolute .081 

Positive .065 

Negative -.081 

Test Statistic .081 

Asymp. Sig. (2-tailed) .101c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

Source: Data processed, SPSS26 (2025)  

4.4.2 Multicollinearity Test 

The multicollinearity test is used to examine the linear relationship between independent variables 

in the regression model. Multicollinearity-free data if the tolerance value > 0,10 and VIF < 10. 

Table 5. Multicollinearity Test Results 

Coefficientsa 

Model 
Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

Islamic Financial Literacy .269 3.720 

Religiosity .301 3.323 

Mental Accounting .292 3.427 

a. Dependent Variable: Sharia Financing Decisions 

Source: Data processed, SPSS26 (2025) 

From the multicollinearity test, the results of tolerance values on variables X1, X2, and X3 

were more than 0.10. Then the VIF value on the variables X1, X2, and X3 is above 10. In 

conclusion, the data in this study are free from the problem of multicollinearity. 

4.4.3 Heterokedasticity Test 

Heterokedasticity testing through residual plot test. The results were obtained that the dots did not 

form a special pattern (randomly scattered), meaning that there was no heterokedasticity. 
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Figure 1. Heterokedasticity Test Results 
Source: Data processed, SPSS26 (2025) 

4.5 Hypothesis Test 

Table 6. Hypothesis Test Results 

Variable β (Beta) t-value p-value 

Islamic Financial Literacy 0.164 1.538 0.127 

Religiosity 0.334 3.319 0.001 

Mental Accounting 0.403 3.938 0.000 

a. Dependent Variable: Sharia Financing Decisions 

Source: Data processed, SPSS26 (2025) 

Table 7. Partial Test (t-Test) Results 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardize

d 

Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) 1.968 1.139  1.727 .087 

Islamic Financial 

Literacy 

.119 .078 .164 1.538 .127 

Religiusity .230 .069 .334 3.319 .001 

Mental Accounting .385 .098 .403 3.938 .000 

a. Dependent Variable: Sharia Financing Decisions 

Source: Data processed, SPSS26 (2025) 

The table above shows the results of the partial test (t) to determine the influence of independent 

variable on the dependent variable. The regression equation is as follows: Y = 1,968 + 0,119 X1 

+ 0,230 X2 + 0,385 X3 + ε. The hypothesis to be accepted is if tstatistics > ttable and the value of 

significant < 0,05. The ttable value is 1,984, the results are: 

a. H1 is rejected, because tstatistics 1,538 < 1,984 with significant value 0,127 > 0,05 

b. H2 is accepted, beacause tstatistics 3,319 > 1,984 with significant value 0,001 < 0,05 

c. H3 is accepted, because tstatistics 3,938 > 1,984 with significant value 0,000 < 0,05 
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The following table shows the results of simultaneous tests to measure the overall 

independent variables with respect to the dependency: 

Table 8. Simultaneous Test Results 

ANOVAa 

Model Sum of 

Squares 

Df Mean Square F Sig. 

1 Regression 1324.400 3 441.467 77.275 .000b 

Residual 548.440 96 5.713   

Total 1872.840 99    

a. Dependent Variable: Kep Pembiayaan Syariah 

b. Predictors: (Constant), Mental Accounting, Religiusity, Islamic Financial Literacy 

Source: Data processed, SPSS26 (2025) 

The hypothesis to be accepted is if fstatistics > ftable and the value of significant < 0,05. The ftable 

value is 2,699 the results: H4 is accepted, because fstatistics 77,275 > 2,699 with significant value 

0,000 < 0,05 

The results of the determination coefficient test to measure the contribution of independent 

variables to the dependent variables. The Adjusted R Square value is 0.698 which means the 

influence of Islamic Financial Literacy, Religiosity, and Mental Accounting on Sharia Financing 

Decisions and in this study is 69%.  

4.6 Discussions 

Islamic financing practices are based on the rules of the Dewan Syariah Nasional-Majelis Ulama 

Indonesia (DSN-MUI). Companies that have Islamic financing products must obtain a license from 

the Financial Services Authority (OJK). The rules regarding sharia financing business operators 

are listed in POJK Number 31/POJK.05/2014. In this regulation, the business activities of Islamic 

financing include: 1) Buy-Sell Financing, 2) Investment Financing, 3) Service Financing, and 4) 

Other financing in accordance with OJK approval (OJK, 2019). There are many factors that 

influence people's decisions to use Islamic financing products. This study measures the effect of 

Islamic Financial Literacy (X1), Religiosity (X2), and Mental Accounting (X3) on Sharia 

Financing Decisions (Y). 

According to Multamuddin, Siregar, and Lubis (2023) Islamic Financial Literacy has a 

relationship with the decision-making dimension, namely the ability to use financial knowledge in 

making good and appropriate decisions. Financial literacy is closely related to one's well-being 

such as when planning for future finances. This is because financial problems are not only due to 

low income but also due to the inability to manage money (Dwi & Basuki, 2022).  

However, the results of this study found that Islamic Financial Literacy (X1) has no effect 

on Islamic Financing Decisions. This aligns with Hoque et al (2022) and Albaity & Rahman (2019) 

but contrasts with Arifin & Mukhlis (2022). According to Hoque et al (2022), there is no 

relationship between Islamic financial literacy and the use of Islamic financial institution products 

such as banking. Even though customers have sufficient knowledge about Islamic finance, it does 

not affect their desire to use Islamic financial products. Similarity with Albaity and Rahman 

(2019), customers have knowledge about religious commands and prohibitions, they may still not 

be sure to use Islamic financial products. 
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But the research by Arifin & Mukhlis (2022) which explain that the level of Islamic financial 

literacy among financing borrowers contributes to their decisions in obtaining business financing 

from islamic bank. A higher level of Islamic financial literacy among customers seeking financing 

tends to increase its influence on their sharia financing decisions. The difference in these findings 

indicates the existence of a behavioral gap in customers’ Islamic financial literacy, where 

knowledge and understanding of Islamic finance do not always translate into actual behavior or 

decision-making in choosing sharia-based financial products.  

The next factor that can influence the decision to use Islamic financing is religiosity. The 

results of the study show that religiosity has a positive effect on Islamic financing decisions. The 

study are supported by Bananuka et al (2020), who found that religiosity positively influences the 

use of Islamic bank products in Uganda. A positive change in religiosity leads to a higher 

likelihood of adopting the services of Islamic financial institutions.  

Religiosity can shape individuals’ ethical and moral values, encouraging them to align their 

financial behavior with sharia principles  (Bananuka et al., 2019; Kaawaase & Nalukwago, 2017). 

The awareness of a Muslim to carry out religious rules affects their decision to use Islamic 

financing (Rastari, 2019). Moreover, religious observance has implications for differences in 

economic behavior, both at the micro and macro levels (Asyari, 2016). Therefore, religiosity plays 

an important role in influencing a person’s decision based on faith and moral obligation. A Muslim 

with a high level of religiosity is expected to be able to distinguish between halal and haram, which 

in turn directs their preference toward sharia-compliant financial products (Asniyati & Yaya, 

2020). 

Therefore, religiosity plays a crucial role in influencing people's behavior in 

choosing Islamic financing. Individuals with a high level of religiosity tend to have a strong belief 

in religious principles, causing them to prefer financial services that align with sharia values. This 

is supported by moral and ethical trust, as customers view islamic financing products as more 

consistent with the Islamic values they hold. 

This study also measures how mental accounting influences Islamic financing decisions. 

Adiputra et al (2024) explains mental accounting is a person's process for recording, analyzing, 

and reporting financial transactions, to monitor the flow of money and manage expenses. This 

study found that mental accounting has a positive effect on islamic financing decisions. Dwi 

andBasuk i (2022) supporting this research, mental accounting has a positive effect on a person's 

financial decisions. In financial decisions, individuals must have an understanding of financial 

management, because it can have an impact on future problems. Haryana (2017) also found that 

mental accounting has an impact on the decision to access loans, but not in the Islamic context.  

Santi et al., (2019), explain that mental accounting refers to the psychological and social 

processes through which individuals mentally categorize, evaluate, and control their financial 

outcomes. This concept suggests that people do not perceive their financial resources as a single, 

unified pool. Instead, they mentally divide their wealth and expenses into separate accounts or 

categories based on factors such as income sources, intended purposes, or personal priorities. 

These mental accounts shape how individuals perceive value assess risk and make spending for 

financing decisions. Consequently, mental accounting leads from purely rational economic 

decision-making, reflecting the influence of psychological and social considerations on financial 

behavior. 

 

 



RIEF: Review of Islamic Economics and Finance Volume 8, No. 2, November 2025 
 

 

  

363 
 

5. CONCLUSION 

Islamic financing decisions reflect individual choices to use financing products based on sharia 

principles, which are influenced by the understanding, beliefs, and ways of managing everyone’s 

finances. The results showed that Islamic financial literacy did not have a significant influence on 

Islamic financing decisions, while religiosity and mental accounting had a significant positive 

influence. The coefficient of determination is 69%. This shows that aspects of religious beliefs and 

the ability to manage finances are factors in determining sharia-based financing decisions. 

The implication of this research is that Islamic financial institutions need to improve their 

education-based approach. Not only focusing on financial literacy but also considering aspects of 

religiosity and marketing strategies to influence financial mindset in the community. Thus, islamic 

financial products can be more relevant and attractive to the public. The findings contribute that 

Islamic financing decisions are influenced by psychological and spiritual factors, suggesting that 

consumer behavior theory in Islamic finance should integrate religious aspects with mental 

accounting. 

The limitation section needs to be more specific, regional limitations (only Jakarta) and 

potential self-report bias. Suggestions for further research should be directed at the role of 

mediation or moderation of religiosity. 
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